Table of Contents

LI o] (= 01l @] 1 (=] £ PPPPUPPPPPPPPPRR
About our Organization
LY Lo AT Y = PP PPPPPRR
OUE PAITNEIS ...ttt oo ettt oo et ettt e e e e et e th e e e e e ee e b e e e e e eeaba e e e eaeenaa e eeeeennnn e eeeeennns
LT g F= R AT 5 o TP PPPPPPPUPPPRPPPPPP
Yellow Ribbon Suicide Prevention Programiming...... ..o ooiiiieieeiiiiiiinas e e e e eeesesensnn e e e e e e
Community Based Suicide Prevention: A Multi-faceted Approach...............cuviiiiiiiiiiieieeieieeeeeeiiiies
Yellow Ribbon Implementation Chart............ooo e e e e e e e eeeeeaneeaaaans
PHASE ONE: Planning and OrganiZinNg.............cuuuuuuuiiiiiiiieaeeeeeeeeeeeeeeesssssnsnsaesseaaaesasssssesssssnnnnnnn.
PHASE TWO: Initial Program KiCK Off ..o 4
PHASE THREE: Program CONtINUALION .........ccoiiiiiiieiiieeeeeeeiiiiiisss s s e e e e e e e e e e eeeeaeannnnnnn e s e e e e e eeeeaees

LI LI LT = LN =PRSS RRPPPPPTPRPRPI
Be-A-Link Gatekeeper Training for AQUIES...........iiiiiii e e e e e e e e e
WRY YOULN BOAIUS?.. ..o e e e e et e e et et et b e e e e e e e e e e e e e eeeeeesseaebnn s
Starting a Yellow Ribbon YOUth BOArd...........ccooiiiiiiiiiiiiiiisi e e e e e e e e e e e e eeeeeennnnnnnnnn,
WRY SUICIAE PreVENTIONT? ... ittt e e s e e e e e e e e e e e eeeeasesebbaa s a e e e e e e e aeeaaaeeeeees.
10 MYTHS & FACTS

Y £2 11 ] 02U PTUPTPPPRT
(@17 N (o T gl md oo [ = 1 @ To ] o |1 = 0] £
LT o IR £= 1 (=T [P UUUUPPPTPURPPPRRR
[NCET=T o] To o1 o =T a1 4= o USSP

(O TS 0d (LS ST PPPTR P PRPRRS

One Week Before Your PreSentation............oooiiiiiiiiiiiiiiiiiiiiii ettt
Agenda fOr KICKOTT ... et e e e e e e e e e e e e e e e e eeabrnenn s :
Yellow Ribbon Ask 4 Help Presentation AgeNda...........cooovviiiiiiiiiiiiiiiei e e e e .
Agenda for Adult GateKeePer TTAINING . ........uii e e ettt e e e e e e e e e eeeeseabaa e e e e e e eeaeeeeees :
Agenda for COMMUNITY EVENL..........uuieiiiiii et e e e e e e e e e e e e e e e e e aaasa s s eeeeaeeeaeeeeaeeennnes :
Agenda for Youth Be-A-LiNK TraiNiNg ........euuueuuieeee et e e e e e e e eeeeeeenanna e as 1
Where Yellow RIDDON IS WOIKING ..ot e e e e e e e e e e et e e e e e e e eaaees .

[NV B 1] g To 1 g TN o] oo | =1 o 1 [P PUOTRROTRRR
PrOMOLING YOUE PIOGIAIM .. uuttiiiiiiiiieeeeeee e e e e e e e e e e e et e ettt ettt e e ettt e aaaaeaaeaaeaaaaaa s nabbbbb bbb b s e e e e e e teeeeaaaaeeeeeanns
Clip Art and Camera REAAY AUS ......uuuuuiiiii et e e e e e e et et e e aaet b e e s e e e e e eeaaaeeeeeessesennnnns
Additional WOrKSNOPS & RESOUICES........ciiieeeeieiieeieeeeitee s e e e e e e e e e e e e e et e e ee it s s e e e e e e eaeeeeeeeeeeesesnsnnnnnnnaaeas
L AT Lo €] T oL PSSP UPUUPPPPPR
ELEMENTARY PROGRAM ... .ottt ettt ettt e e e e e e e e e e e e e e e e e e s s aabbbebaeeees 2!
SENIOR CITIZENS ...ttt e ettt ettt e ettt eeeaaeaeeaeaaeaaaaaannnssssebennsnneeeeeees y
EMPLOYERS & EMPLOYEES ... ..ottt ettt e e e e e e e e e e e e e e e a e s e a e 2
PROFESSIONALS ...ttt ettt e e e e e e e e e e e e e e e e e s s s s e asss b e bt bt eeeeeeeeeeeaeaaaaaeaaeaassesnnnannnns
GRIEF SESSIONS: ..ttt e e e e oo oo e e e bbbttt ettt et e e e e e e e e e e eae e e s e e s s a bbbt bbb bbeseeeeeees
SUrvivor After SUICIAE SUPPOIT GIOUPS....ceuuuertttiiaaee e e e e e e e eeeeeeeeteitttba s s s s e e e e e e e e e e eeeeeessasbsana e e e e e e aeaaaaaas |
YU o] 0L A\ = L= = | SR
National Yellow Ribbon Suicide Awareness and Prevention Week Activities...........ccccevvvvvviiiinnneennn. 3
Suggested Reading List/Reference List
2 T0T 0] SRS PPPPPPPPUPPPPPURTTS
YL 1Y =SSP P TP P TSRS PPPPPPPPPP

J AT o] = TSR
Yellow Ribbon Pricing Guide 2004-2005 ........ccooiiiiieeiiiiiiiisee e e e e e e e e e e eeaaaasaa e e e e e e e aaeeaaeeeeaaan 1



About our Organization

Who We Are

The Yellow Ribbon Suicide Prevention Program is an outreach program of Lightédfduindation of
MN (our legal name). Yellow Ribbon and Yellow Ribbon Suicide Prevention Programsareexs
names under which we operate as well. We are a 501(c)3 tax-exempt chargahieation with a
territory covering the entire state of Minnesota. Our home office is in Mankatatedoat 12 Civic
Center Plaza, Suite 2085. Communities and schools across the state can develop tafitass o
Ribbon, which are run independently by them, with facilitation and assistance frorffices.o

Our Partners

Your region of the state should have collaborative partners and sponsors, whichistigssr ellow
Ribbon program development and sustainability for your area.

In South Central Minnesota collaborative partners Immanuel St. Joseph’s -Hdaljb System and
Region Nine Development Commission’s Healthy Communities Networks haattydrelped to grow
and sustain the program. Ongoing sponsorship from several area businesseS€kahCisannel
Communications, Subway, Taylor Corp Companies, Midwest Wireless (mobile phonadirC
Communications (internet provider), and Be Wise Technology Solutions (websitalsostid our
mission throughout the year, while additional event sponsors such as Pepsi, Theds;esnBrethers
have helped to make our educational campaigns a success. Individuals, businessasuarsgmace
clubs help daily by providing needed goods, services and monetary donations.

What We Do

EDUCATION
Distributing lifesaving Yellow Ribbon cards and literature
Providing presentations, trainings, curriculums, and in-services for students, Stelfioahd
community audiences.
Yellow Ribbon Presentations
Adult Gatekeeper Trainings
Combination Community Events
Yellow Ribbon Youth Gatekeeper Classroom Training
Elementary “O.K. to Ask 4 Help” Presentations
Offerlng annual workshops/educational events.
Promoting the development of healthy assets.
Promoting National Yellow Ribbon Suicide Awareness and Prevention Week theeX in
September each year.

ADVOCACY
Bringing attention to the epidemic levels of suicide in youth and other higlpajulations.
Promoting suicide prevention legislation.
Supporting the Surgeon General’s plan and assisting agencies, coalitions, glatlifegito
develop and implement recommended strategies.

SUPPORT
Offering Yellow Ribbon Survivors after Suicide Support Groups.
Providing post-vention assistance.
Offering survivors and those at-risk opportunities for involvement.



Yellow Ribbon Suicide Prevention Programming

The Yellow Ribbon Suicide Prevention Program is most effective véim concerned citizens
mobilize to plan, develop and implement the program in their communy. EXxisting coalitions and
collaborations are ideal partners for this effort.
Full program implementation includes:
1. Youth Yellow Ribbon Ask4Help Presentations for grades 7-12
2. Be-A-Link Adult Gatekeeper Training in Schools (educating school personrethets,
administration, coaches, cooks, janitors, librarians - on recognizing symptonsessiee
illness and learning how to ask the suicide question, how to persuade someone to get help, anc
how to refer them on for that help)
3. Community presentations for parents and other community members of both Y dbloanRisk
4 Help and Be-A-Link Gatekeeper Training.
4. Follow up plans to continue the programming in an ongoing fashion by:
A. Presenting Yellow Ribbon to the youngest grade each year (ustiplly 7
B. Regular schedule for school personnel to receive repetitive training on BakA-L
Gatekeeper Training
C. Ongoing presentations to community and general community awarenessgranpai
D. Formation of Youth Boards in schools to facilitate youth involvement.

Community Based Suicide Prevention: A Multi-facete d Approach

One of the foundations of the Yellow Ribbon Suicide Prevention Program from iesseddys has been
its focus on developing community support and involvement as the base fompiogykementation in
a community. As the demand for Yellow Ribbon programming has sede&n Minnesota, the
programming itself has evolved to keep up with current research and sapfimest practices.” As a
result Yellow Ribbon has many organizations and communities em@ramim multi-faceted,
community based, public health approach to programming.

Yellow Ribbon programming is implemented in three phases, Phases @ts® iknown as the “Kickoff
Phase,” followed by Phase Two or the “Continuation Phase,” followeBHase Three or “Program
Continuation & Sustainability.” The chart below outlines these prasgs summary of the steps taken
in each. Overall, the key to Yellow Ribbon’s success has been theittbent by communities to
embrace the program and take responsibility for ongoing growth ancheatidin. It is not about our
organization bringing a program into a community, thrusting it on themthemdleaving. It is about
youth, families, survivors, teachers, nurses, mental health professioleafyy, family practice clinics,
hospitals, schools, businesses, community leaders, prevention specialstsoming together to say,
“It is O.K. in our community to Ask 4 Help!” then taking the stépdack it up with a commitment to
ongoing programming. When each community in the state of Minnésgtanade a commitment to
embrace the Yellow Ribbon message and promote it, we will be onddeo making a positive impact
on the health of all citizens in our state.

SEE CHART ON FOLLOWING PAGE



Yellow Ribbon Implementation Chart in MN
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The Literature

Yellow Ribbon Cards are:
Pocket sized cards that empower and encourage all of us to seek help in times ofleesescards
are a physical reminder that it is “O.K. to Ask 4 Help,” and they give a “voic&riteene whom
otherwise might be lost to suicide. Personalized cards are available. l{&eeantl samples on
order form).

FRONT BACK
THIS RIBBON IS A LIFELINE!. BE-A-LINK® — SAVE A LIFE!
— If you have received this Card, it is a Cry for Help:
It carries the message that there are those « Stay with the person - you are their lifeline!
who care and will help! If you are in need « Listen, really listen. Take them seriously!

and don’t know how to ask for help, take
this card to a counselor, teacher, clergy,
parent or friend and say: It’s OK to Ask 4 Help!"

o‘jl NEED TO USE MY YELLOW RIBBON” 1-800-SUICIDE » (1-800-784-2433) ® Hopeline Network

The Yellow Ribbon Program is in loving memory of Michael Emme

e Get, or call, help immediately!

YELLOW RIBBON SUICIDE PREVENTION PROGRAM * = 303-429-3530 « www.yellowribbon.org

Those who haveattempted-suicide havetotdus that they
were at such a state at the time they tried to kill themselves thatdahleipn’t, in many cases, really
call out...they could onlgcream a silent scream!

How does the card work? A youth (or adult) gives a card to someone they trust when they are at a

time of crisis or need to talk. The back of the card tells the person receivingtib hespond and
what to do. They are alerted to the need for intervention.

Cards Teach a Powerful Life Skill!
A well-known life skill for saving a life in an emergency fire is: ‘Stop-piiRoll.” This program
teaches anotheital life skill — ‘Stay-Listen-Get Help.” The yellow ribbon cards explain thki# s
and ‘coaches’ them if they are faced with this situation. (See card sample)
Youthare expressing genuine relief when receiving these instructions amicdearsuicide
prevention program. They are quickly learning, and using, this new life skill. Yauth ar
accustomed to receiving life saving skills as a part of their education.
Adultsalso express gratitude that they have learned through this program what to dbey.” T
tell of feeling more confident of being able to deal with this very sensitiveramydeining
subject and to “really know what to do to save their children.”

Yellow Ribbon Tri-Fold Brochures  with a perforated card attached are also used to provide
additional information on the symptoms of depression, the warning signs of suicide and the
associated risk factors.

How to get the cards & brochures: Call, e-mail, write or fax to request cards, ribbons, brochures
and information packets. Personalized cards in memory of a youth and/or with locakitidn —
i.e. hot lines, crisis #, etc. may also be obtained. Please call for information.

Cost: Individual materials are free to youth and available at a nominal cost to atyamsz schools
and groups for larger quantities. (See order form).

How to distribute: Distribute at presentations and display the cards in easy access locatioes s
can be picked up anytime without embarrassment. School lobbies, hospital inforrnahters,

fast food counters, convenience store checkouts are all examples of placesidealisarnds and/or
brochures with perforated cards attached.



Be-A-Link
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Yellow Ribbon Suicide Prevention Program is offering Be-A-Link training to your community. This
Yellow Ribbon version offers attendees additional information on depressive illness symptoms, suicidal
warning signs, and accessing care. Presentations can be modified to any audience.

Training includes valuable information on:

*  What is depressive illness?

*  Signs & symptoms of depressive illness.

*  Warning signs for suicide & associated risk factors.
*  How to ask, “Are you thinking about suicide?”

*  How to encourage someone to get help.

*  How and where to provide a link for them for help, and how to follow up.

Cost is $200 per session or $175 if done in conjunction with a Yellow Ribbon Ask 4 Help Presentation.
Additional presentations for the same organization are $150. This is based on groups of 30 or less.
For larger groups $1 is added for each person in attendance over 30 to cover cost of materials.

Easy to learn, takes just one hour!



Why Youth Boards?

We worry about our kids — it is after all a part of a parent’s/school’s
job description. There are an alarming number of ways kids can get
in serious trouble today. There are drugs, alcohol, and gangs; there
is school failure, school violence, truancy, running away,

vandallsm early sexual activity and pregnancy. There is the potentialffbasal either through risk
taking behaviors or suicide. The list goes on and on. In fact it seems attane tplace much if not

all of our energies on these negative factors.

Research done in the area of suicide prevention speaks to what are commonlypziketive
factors”. Research tells us that suicide is a complex issue. We know that Qiigtdeissare related to
untreated or under treated mental illnesses. The most common of those ils&4a@s Depression.

We also know that there are a number of environmental factors that triggerpicadena suicide. All
of these factors can be addressed. Depression is a medical iliness thatreatedeEnvironmental
factors can be addressed as a community by building protective factors anc @ssiéits in our youth.

A study of 46,000 rural Midwest youth, in grades 6-12, done by the Search Instit9@0i
identified elements in the family and community that appeared to, in effectoipe#aagers against the
negative kinds of trouble, including suicide, that are worst feared by parentsysemuthgouth
workers. It concluded that the more assets a teenager reported being preseot her life, the fewer
the at risk behaviors that teenager displayed.

Many of the protective factors identified in this study had to do with support system
These include family support, having parents that the teen felt they could go to wheadtied
advice, parents involved in schooling, adults other than parents to whom they could go foaadvic
support, and a positive school and peer environment.

This study and on going follow-ups are the basis for the Healthy Communigivess that
identify and encourage additional asset building in youth. They have found involving yaativities
such as school sports, music and other clubs helps to provide positive experiences that meliceonf
and self esteem. They have found that using youth as community resources through vdlustieas s
provides them with the asset of creativity and give them a sense of achieasmaiitas providing role
models and mentoring. Yellow Ribbon Youth Boards are good examples of such prograais. Lo
organizations together with faith communities can teach assets of honesty, isyongegrity, and
the skills of conflict resolution.

The most dangerous risk for suicide is a person who is isolated and feels no connectios.to othe
By building positive assets in their youth, communities provide protective fabtirsan build a wall
of resistance to suicide.

Starting a Yellow Ribbon Youth Board

Starting a Yellow Ribbon Youth Board can be quite easy. A comprehensive manual hagaieehtc
guide groups through how to get going, project ideas, fundraising, etc. See oedéorstietails. Most
youth boards are affiliated with a school and an adult school representativeaacimgdvisor for the
group. The adult advisor helps lead meetings, direct projects, and in general paayuidiag hand for
the youth. Regular contact is kept with the Minnesota Yellow Ribbon office and youtleass of
periodic activities to participate in such as “National Yellow Ribbon Suicidarémess and Prevention
Week” activities in the fall, and “Mental Health Day on the Hill” in the springutli are also invited to
participate in regional events such as the annual Youth Board Recognition Day. irBNamer
activities are optional, but many youth enjoy walking in parades handing oatLiresror setting up
county fair displays promoting suicide prevention.



Why Suicide Prevention?

At a conference in Reno, Nevada in April of 1998, U.S. Surgeon General David Satcherdisgicide
to be a priority health issue in the U.S. In 1999 he issued a “call to action” to prevetd anitiin

2000 he unveiled a comprehensive plan with more than 50 recommended strategies. Miarsesota h
taken a leading role in this national effort, through the development of a state maant@d to the
legislature in February of 2000, the Minnesota plan complements the Surgeon Gefaral/kile
bringing issues specific to our state into focus. Yellow Ribbon is pleased to have beeut shpa
advisory council that assisted in the development of Minnesota’s plan.

Mental illness and suicide are some of the last big issues that we have to addrelysasublsociety.
We talk about premarital sex, drugs, alcoholism, abuse, homelessness, incesh prejtesncy, but
we don’t talk about suicide. Suicide is killing our society at an alarming rate.

Did you know?

- Every 17 minutes someone dies by suicide in the U.S.

- There are approximately 22,000 murders in the U.S. each year, but there are
over 30,000 suicides!!!

- Suicide is the number two killer of people in Minnesota ages 15 to 34.

- There are almost twice as many suicide deaths each year in MN as drumkvihg
fatalities.

- The elderly have the highest suicide rate.

These statistics are staggering and even more so when you consider thatiicideyg are never
reported as such due to stigma, insurance denial, and unclear evidence. Suicskuis thai still
carries a stigma. In the past suicide has even been viewed as a crimeogiedyr Surviving families
are ostracized and made to feel guilty. They have in the past been shunned ancgdiackvin
history, family members were actually physically tortured and even putth déen someone in their
family died from suicide. Suicide is not a crime. (That is why it is impbrat to say a person
“‘committed suicide” but rather they “died by suicide” — committed impliesthiey were in control of
their actions, and that he/she was a “bad person” committing an illegal adtjer,Ras the result of a
brain illness known commonly as depression. We must talk about this issue. Talkingandact
help.

More information is available in the Yellow Ribbon Brochure, or at our national website
www.yellowribbon.org Our communities need to know that suicide is not about death, it's not about
dying, that it is only the end result. Suicide isn’t about being weak, crazy or evenalsmge; instead

it is about pain...a pain so horrible, so overwhelming and unrelenting that the personecanttber

way out. That pain is caused by a chemical imbalance in the brain. That imbalzadtislepression
and it is a treatable physical illness. Depression can be treated with tioediead therapy. The best
treatment for depression is usually a combination of these two treatmeatgouse&loctor if you
recognize three or more of the following symptoms in yourself or someormg@about, which have
persisted for two to three weeks:

*Overwhelming sadness *Apathy *Disinterest in regular activities & witdrawal from others
*Loss or increase in appetite (weight) *Sleep pattern changes (tired aif the time, insomnia,
wake up and can’t get back to sleep) *Hostile or reckless behavior *Missimgork or school
*Abrupt changes in personality *Major loss (of a loved one, home, relationship, job) *écident-
prone *Lack of self-esteem *Use of drugs or alcohol *Discouragement & lonelisg *Neglect of
personal appearance *Chronic pain *Pre-occupation with death *Perfeatnism *Threatening
suicide *Previous suicide attempt
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10 MYTHS & FACTS
You Should Know About Suicide

Alcohol and/or drugs, whether used casually or habitually, play little or no part in an
attempted or completed suicide.

In HALF of suicide attempts and completions, alcohol and/or drugs were ingested
by the suicidal person before the act.

Suicide is more common among lower income groups.
Suicide crosses all social and economic bound aries and no one class is any
more susceptible than another.

Suicide occurs without warning.
Most suicidal people plan for their suicides in advance and then present clues
indicating that they have become suicidal to the pe ople around them.

Asking a person if they are suicidal might plant the idea in their head.

Asking about a person’s suicidal intentions h as been found to lower anxiety
levels and act as a deterrent to suicidal behavior by encouraging the ventilation
of pent-up emotions.

Suicidal tendencies are inherited.
Suicidal tendencies are not known to be hered itary, however, depression is a
hereditary illness. If left untreated, depression may lead to an act of suicide.

When a depressive episode lifts, there is no longer a danger of suicide.
The greatest occurrence of suicide attempts exists during the first three months
after a person recovers from a deep depression.

Professional people do not kill themselves.
Physicians, lawyers, dentists, pharmacists, and police officers all appear to have
high rates of suicide.

Suicidal people want to die and they feel there is no turning back.
Suicidal people want to rid themselves of the ir pain and problems more than they
want to end their lives.

Non-fatal suicide “attempts” are only attention-getting behaviors.

Suicidal behaviors and attempts are screams f  or help and, if ignored, the suicidal
person may transition between a desperate invitatio n for help and a conclusion
that help will never come.

If people talk about killing themselves, they won’t do it.

Talking about suicide is often a clue or warn ing of a person’s intention. Always
take any mention of suicide seriously even if they seem to be joking — better safe
than sorry.



Statistics

Did you know:

Suicide is the number two cause of death for Mioteess age 15 to 34!

Suicide attempts are also the number two causeggitalization in Minnesota
Large numbers of Minnesota students in grade8"6and 13 report thoughts of
suicide

Youth suicide is the fastest growing killer of ybum America today
Depression is the treatable brain illness thatrdgmutes to most suicides

19 million Americans suffer from depressive ilinesgh year, but only 1/3 seek
treatment

Depression is treatable with medications and thesapnd your medical doctor
can often diagnose it when given the proper infdiona

Suicide victims are not trying to end their livest rather their pain!

Hotlines alone are not enough, but...

Education, communication and outreach can help aagleenrich lives!

In Minnesota, suicide is the #3 leading cause atldéor youths aged 10-14. It is the
#2 leading cause of death for persons aged 15-&84.y€2000-2005, MN Dept. of Health

In Minnesota between 2000 and 2006 there were ;68(pleted suicides for all age
groups. - 2000 - 2007, MN Dept. of Health

Over the past five years an average of 521 Minaesohave died each year from
suicide, three times as many as have died from ¢id@i- 2002-2006, MN Dept. of Health

In Minnesota alone... the cost of youth completed ateinpted suicide is [estimated
at] $16,000,000 in medical costs, $49,000,000 iartuearnings, and $205,000,000 in
guality of life measures- 2007, MN Dept. of Health

In 2005, 372,722 people attempted suicide whilp&$le completed suicide each

day. That's approximately one suicide death etéryninutes! 2005, Centers for Disease
Control

More than half of all suicide deaths in MN (52%# attributed to firearms. Other
leading methods are poisoning and suffocati@no7, MN Dept. of Health

Males account for four of every five persons (828ap complete suicide in MN.
2007, MN Dept. of Health

American Indians have the highest suicide rate gnatiracial/ethnic groups in MN.
2007, MN Dept. of Health

Of all age groups, suicide rates were highest fomiglsotans 75-84 years old.
Minnesotans aged 45-54 are second highestz, MN Dept. of Health

10



From the American Association of Suicidology websit@ww.suicidology.org and the from the CDC
website www.cdc.gov:

Completed suicides, U.S., 2005

Suicide was the 11th leading cause of death in the United States.
The total number of suicide deaths was 32,637

The 2005 age-adjusted rate was 11.0/100,000.

o 1.3% of total deaths were from suicide. By contrast, 27% were from diseases of the
heart, 23% were from malignant neoplasm’s (cancer), and 5.8% from cereitavas
disease (stroke), the three leading causes

o Suicide outnumbered homicides (18,124)

o There were twice as many deaths due to suicide than deaths due to HIV/AIDS (13,063)

Suicide by firearms was the most common method for men (56.8%), where as poisonimg was t
most common for women (37.8%).

More men than women die by suicide
o Men (25,907) Women (6,730)
o 78.8% of all suicides are committed by white men

o 56.8% of all firearm suicide deaths are committed by white males

The highest suicide rates were for white men over 75, who had a rate of 37.4/100,000. This is
higher than the national average.

Suicide was the 3rd leading cause of death among young people 15 to 24 years of agsg follow
unintentional injuries and homicide.

o Among young people 15-24 was 12.9% of all deaths annually

Attempted Suicides

No annual national data on attempted suicide are available; reliable scresegfarch, however,
has found that:

o There are an estimated 25 attempted suicides to one completion; the rati@fisrhig
women and youth and lower in men and the elderly

o More women than men report a history of attempted suicide, with a gender ratio of 3

o The strongest risk factors for attempted suicide in adults are depressudm| @abuse,
cocaine use, and separation or divorce

o The strongest risk factors for attempted suicide in youth are depressaimglac other
drug use disorder, and aggressive or disruptive behaviors

11



Q&A for Program Coordinators

Yellow Ribbon Community Coordinators Promo Kits are available to help you plan gewize your
implementation and continuation of the program — call the office for details.

Where do | offer presentations, forums, and assemblies?
Schools: Colleges, Senior High, Junior High, Middle, Elementary, Alternative, NoGbhrter.
Churches, Parent Forums, Club Meetings, Employee Meetings, Educator Mesttings

How long is the presentation?

One class period is usually sufficient at schools. The presentation body is about &3 mitiuthe
remainder of the time for introduction & closing by host. Evaluation forms lsdl meed to be filled
out pre (optional) and post (mandatory). For other events such as workshops, breakout aedsions
forums, additional information as well as Q&A time is included. These presentarnse an
additional hour or more. Please specify what type of audience and timedalbtta scheduling a
presentation.

Who do [ invite?

School faculty & counselors, parengdl, local media, local & county politicians, law enforcement,
mental health clinic-hospital staff, youth directors, clergy, Sociali&s, counselors — everyone who is
an active resource in your community.

*Foundation representatives will participate in media coverage and interviews.

What do | need to have/do for the presentation?

1. Organize a community committee. Assemble the planning team and have a Trarcan@all
training with the Yellow Ribbon office.

2. Yellow Ribbon cards and brochures. A sufficient number to supply audience with one eash. Th
can be ordered through the YR office. See order form. Also order extra to have ay idispeas
of the school, and community for students to access easily. Cards should be made available
schools, churches, clinics, hospitals, youth centers, and anywhere they calylpeckad up by
youth. Make sure they are attractively displayed in baskets or holders awed [4fREE”

3. Have adequate support persons on hand at the presentations. We require one mentgpaalth s
person for each 30-50 students, and as many community support people as possible.

4. Volunteers, preferably youth to hand out cards when given a cue by the presentea during
presentation. These same volunteers will be asked to distribute the brochures te atitheyt
leave the auditorium.

5. We request all teachers and school counselors to attend school presentationsicgtsdspand
vice principals. This supports the message to our youth that local people s@ttharYellow
Ribbon Program and will be available to listen, help and respond if a youth goes to tinetp for
We need to have a few minutes with the presentation coordinator, counselors, and apythag isls
participating in the opening and closing statements, just previous to the presdiotafinal details.

6. Order pins/sweatshirts if you want to make them available for sale atwenir e

Where can | get funding?

Many schools have funding for safe and drug free schools activities, which can beimu@ity and
county agencies also may be a resource. Service clubs like Lions, KiamehiRotary will often
support the program, as well as your area Healthy Communities grougu dfe writing for a grant,
Yellow Ribbon can provide you with an estimate for your budget and a letter of supmartieed it.
If you need other suggestions please call us.

SPECIAL NOTE: Having an adequate number of “support persons” from your community
present at each presentation is mandatoryPresentations can be cancelled on the spot by our
speakers if they feel uncomfortable with the level of supp@ikase make this a priority for your
organization efforts. These persons will be asked to be introduced as resource peaga provide a
link to help for anyone needing it that day or in the future. Remember, our program pecsoma@nd
go from your community — those from your area are the key to effective ongogrgupiraing for
suicide prevention. The Yellow Ribbon Program’s simpligtypled with the teamwoidd community
lay people and professional practitioners, counselors, doctors, social workehngyse law enforcement
and clergy have contributed to the program’s incredible success.
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Getting Started

. ORGANIZE a community task force that is willing to help plan and implement thegrogt)sing existing
community coalitions or collaboratives is ideal.

. SCHEDULE PRESENTATIONS with us for:

Students grades 5 to 12. Include alternative and charter schools too.

College students/faculty

Parents & other community members

Gatekeeper training for parents, teachers/administration/counselogy, gleuth leaders, peer
groups, law enforcement, health professionals (both family doctors and merita), letel

. ORDER CARDS, BROCHURES(AND OTHER INFO) FROM THE YR OFFICE. IF YOU

ARE HOLDING PRESENTATIONS IN THE NEAR FUTURE, CARDS WILL BEISTRIBUTED AT
THAT TIME. IF YOU ARE NOT HOLDING A PRESENTATION SOON, DISTRUTE CARDS AND
INFORMATION TO YOUTH NOW!

. TALK TO SCHOOLS (& GET THEM INVOLVED)

A. About holding presentations there for students, parents, and community patekee

B. About putting yellow ribbon cards and brochures in accessible places lawdbooks each year, and
establishing a system for presenting to students on a regularsagisst all Band 18 graders each
year after initial kickoff).

C. Contact schools, churches, youth centers and groups with information & datesesdftupcoming
presentations.

D. Create a local newsletter — many of our best articles are from youth!

E. Tie yellow ribbons on trees, poles, building entrances and doors. (Many fabrecestdroral shop will
contribute ribbon).

F. Put posters in halls and on bulletin boards with information about this progmahade statistics,
education, and suggestions on how and where to get help — if you have a PROWASSIGTAFFED
crisis line it needs to be advertised!

. CONTACT LOCAL MEDIA (T.V., Radio, Newspaper) WITH A NEWS STORY.

A. Link with a radio station to cut foundation approved ads promoting the YellblboRiProgram.
B. Submit notices to local church bulletins.

C. Submit notices to company fliers.

D. Talk to radio and T.V. stations and local papers about interviews.

. CONTACT LOCAL SUPPORT PROFESSIONALS including clergy, mental health providers, doctors,
nurses, emergency workers such as police, sheriff, fire, and ambulanceswookepany human resource
and personnel directors, local & county politicians, social workersheéescetc.

A. Educate them about the program. Make copies of our literature for them émdekrect them to our
websites.

B. Invite them to your TA conference call with the Yellow Ribbon office.

C. Give them dates and times of presentations, and invite them to be peeestuace persons. Let them
know they will be introduced at the presentations and asked to ren@&iimafase there are audience
members who want to speak with them personally.

D. IT IS MANDATORY that you have local support persons present to demontngbeir community that
this is a community-based program and also so that there are adequate suppm@ipesent to speak
with individuals after the presentations who may have questions ormbeditked to professional
services for assessment.

. CONTACT BUSINESSES, CHURCHES AND ORGANIZATIONS for help, ideas, and donations.
A. Donations for printing of posters and brochures, ribbon, poster board, markers.
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B. Ask corporations/churches/organizations to financially sponsor the pripyesentations for specific
youth centers, schools or clubs — including speakers’ fees, travel expewkigsrature (cards &
brochures).

C. Get area businesses to have cards available on their counters fooyamabss outside school.

8. COMMUNICATE WITH YOUR FRIENDS . Ask them to help. Many people want to get involved and
help, but they do not know what to do or where to start.

9. FOLLOW THE INSTRUCTIONS IN THIS PACKET TO PREPARE FOR YOUR PRESENTATIONS &
FOR INFORMATION ON HOW TO CONTINUE THE PROGRAM IN YOURREA. Please have your
organizing group contact us for information on being designated as your commuffites bellow
Ribbon Chapter (thus called, New Ulm Yellow Ribbon Chapter). All schools holdinghpedeas are
automatically granted a “school chapter status,” and encouraged @ ygbarth board. Community youth
boards are then made up of all schools in a community. Contact the foundafigthtanr clarification.

10.HELP PROMOTE THE NEED OF A STATEWIDE SUICIDE PREVENTION PR OGRAM.
Minnesota is working on this and your comments can be sent to your congresateasffistals, and the
MDH. Let them know your concerns. Tell them how and why you think the Yellow Ribborddbwal part
of that plan.

11.WEAR A YELLOW RIBBON - they represent life, so you will be recognized as someone who cares and
will help. Enameled Yellow Ribbon pins are available for purchase fronotimelation for $2.50. Your
local Yellow Ribbon Chapter can sell these along with our sweatshirtstd:gimnd other paraphernalia after
your presentation. Contact the Foundation to order.

12.INTERNET — PUT A LINK OF LIFE in your web sitevww.yellowribbonmn.organd ask others to do the
same.

13.PLEASE LET US KNOW HOW THE PROGRAM IS WORKING IN YOUR AREA, YOUR INPUT IS
IMPORTANT! We would appreciate any feedback you can provide. We syadlgifask for your assistance
in keeping track of how many students use their yellow ribbon cards direttilyhe school or other health
care organization.

COMMUNITIES JOIN FORCES!

L1t S 96 I AR (A& VS %
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Keeping it organized
Checklists

One Week Before Your Presentation
Check to make sure:

All appropriate people have been contacted.

Ensure that 1 mental health support person per 30 to 50 students arehscluled to
be in attendance at each presentation along with many community spprt persons.
If many have not responded call them and urge them to come.

Instruct all mental health and community support persons on the roles.

Make a list of those support persons attending to be read in the “Closingsf the
presentation.

Determine with school administration a location for these resource psons to be
after the presentation so that students might approach someone for helfWwe
recommend assigning a few different locations in addition to your coweling center
for students who may be apprehensive.

Plan for who will sort through the self referrals after the presenation, and
how/where those self referring will be called in to talk to.

Yellow Ribbons (floral acetate ribbon works best) are made or ready to beut up
around the school/community or at least at the presentation site. Atchools,
ribbons should go up on counselor’s doors, teacher’s doors & desks, o#fidoors,
etc. Many communities have also made small lapel ribbons to be worn by aedce.

You have youth volunteers to hand out cards and brochures.

The appropriate persons will give the opening and closing for the preseaiton as
outlined in the provided agenda.

Support persons, youth volunteers and all presenters will arrive 20 mutes early to
get instructions.

Yellow Ribbon cards are on hand & supply is ample.
Brochures are printed and folded & supply is ample.
Media will cover events scheduled.

Travel details/meals are covered for presenters, including hotel resations
confirmed when necessary, and arrangements have been made for any payitse
due to be settled including card costs, speaker’s fees, mileage, etc

Contact Foundation to confirm arrival time, give directions and arrange anylast
minute details.

YOU ARE READY!
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Agenda for Kickoff

Yellow Ribbon Ask 4 Help Presentation Agenda

Ten minutes before the presentation have volunteers (if applicableyyreomdever is doing the open
and closing comments meet with presenters to obtain instructionsistAllis agenda as appropriate to
your audience.

OQening— Welcome by your group — coordinator, principal, or other. Explanafionigin of
program locally.

Introduction - of speaker(s) — you will be given their name and credentials ebéfier
presentation.

Presentation- po NOT distribute cards before presentation. Cards will be distributed at
the presentation. You will be given a cue when to start distributie encourage youth and
counselors to assist. Presentation will be turned over to a representativedognoup to close.

Closing — by school principal, vice principal, counselor, or coordinator. (Plegde include
the following points)
Reaffirm your (school’s - church’s — community’s) ommitment:
1) To suicide prevention and use of Yellow Ribbon Paog
2) To helping kids. School, churches, fire, policeemal health willing to listen,
respond and help.

Tell that you, the speaker, will wear the yellow fibbon because you care
and will help! We suggest that if your school/gradpesn’t want to wear a ribbon
everyday, choose one day a week.

Reaffirm that cards will continue to be available in your school and

Introduce local resource people present.Ask them to stand where they
are so youth can see them. As you read their nals@note where that person will
be assigned after the presentation for consultation

Let the audience knowthat they may stop and speak with presenters thiger
assembly too.There may also be pins and sweatshirts availablpuicchase.

Dismissvolunteers to doors to hand out literature, then

Dismiss all students/audienceo appropriate classes/locations to complete
post-evaluation forms (mandatory).
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Agenda for Be-A-Link Adult Training
OQening- Welcome by your group — coordinator, principal, or other.

Introduction - of speaker(s) — you will be given their name and credentiatsebéie
presentation.

Presentation— takes about one hour.

Closing — by school principal, vice principal, counselor, or coordinator.

Agenda for Community Event

O[:_)ening — Welcome by your group — coordinator, principal, or other. Explain gmogr
origins and the events of the day or week.

Introduction - of Yellow Ribbon speaker(s) — you will be given their name and
credentials before the presentation.

YR Ask 4 HElD Presentation- takes about 1/2 hour. Presenter will introduce
Adult Gatekeeper trainer.

Be-A-Link Adult Presentation - takes about 1 hour. Trainer will call YR
presenter up and questions will be accepted. Presenters wilhéupnogram over for closing by
your coordinator after questions have ceased.

Closing — by school principal, vice principal, counselor, or coordinator.

Agenda for ASK Classroom Training
O[:_)ening — Welcome by classroom teacher.

Introduction - of speaker(s) — you will be given their name and credentiatsebéie
presentation.

YR ASK Presentation— takes about 1 hour. Presenter will introduce Youth
Gatekeeper trainer.

Closing — by teacher — must turn in evaluation forms.
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Where Yellow Ribbon is Working

The Yellow Ribbon Suicide Prevention Program has been implementedetelyph the majority of
the communities in South Central Minnesota and is spreading toretfiens of the state too. Various

KOOCHICHING

TASCA ST. LOUIS !

.//
CROW AITKIN CARLTON
WING

MILLE

Bd

O TYellow Ribbon Activity

BENTO! HOTE: Due to size, notations are made by
POPE E County;, but not necessatily 100% of
SHER- [ISANTI |52 Communities in that county have
BURNE (2N implemented ¥ ellow Ribbon Call for details.
SWIFT ANOKA
- RAMSEY|=
L;ER %!EJI CHIPPEW, ‘-‘1;':":1 LY %
: =)
m RENVILLE McLEOD b
§ SIBLEY SCOTT'; DAKOTA
LYON | REDWOOD LE GOODHUE
§ ‘w SUEUR| RICE AABASHA
= BROWN 5 J
iE| MURRAY | COTTON- | BLUE @}
SN Wooo | e [ &8 || owsTeD| noni
$
NOBLES } JACKSON | MARTIN | FARIBAULT|FREEBORN| MOWER | FILLMORE §’S‘Q z(

other communities across the state
have implemented the program as
well, and others are in the planning
stages. Below is a map detailing
Yellow Ribbon’s outreach in
Minnesota to date as well as referral
sources to contact with questions.
For simplicity counties are
highlighted, however this does not
mean that entire counties have
implemented the program, but
rather that there are at least key
communities within that county that
have implemented the program, are
planning to implement, or have
requested materials and information
on implementing.

Name Position Affiliation Phone
Lori Jacobsen Psychologist MCW Jr. High School 507-639-2081
Klea Fitzgerald Special Ed. Mankato West High School 507-387-3461
Ann Langworthy Counselor Maple River High School 507-524-3930

Chief Deputy
Tom Dougherty

Sheriffs Department

LeSueur County

507-357-8445

Pastor Karl Rydholm

Clergy
Mankato

Messiah Lutheran Church North

507-387-5537

Pastor Susan Cline

Clergy :
Lake

Peace United Church Minnesota 507-462-3659

John Hurley

State Suicide
Prevention Coordinator

MN Department of Health

651-201-3643

Tammie Knick

Social Worker

GFW Middle School

507-426-7251

Barb Lamson

Prevention Specialist

Region Nine

507-387-5643

Gina Winter

Prevention Coordinator
Network

New Ulm Healthy Communities

507-359-2206

Dr. Barbara Glass

Psychologist

Mankato Psychology Clinic

507-387-1350

Mary Tomes

School Nurse

Washington County

651-748-7[L16
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William Wagner, Department Chair, Sociology and Corrections Departidémesota State
University, Mankato. Further information can be obtained by calling the Mbeadfi Dr. Wagner

Evaluating the program
The following information comes directly from the independent evaluation daig bempiled by Dr.

directly at 507-389-5602.

QUESTION 1: Does the Yellow Ribbon Suicide Prevern presentation

increase the likelihood that students will ask fohelp from adults if they

have suicidal thoughts?

Percent with given responses

Before - After Comparison
How likely would it be for you to ask for helpify ~ ou
were having suicidal thoughts?

Very likely & likely

Neither Likely or Unlikely

U

Unlik

ely or very unlikely

O Before

40.9

254

33.7

W After

54.9

20.9

24.2

QUESTION 2: Does the Yellow Ribbon Suicide Preverdn presentation

increase the likelihood that students would use ade crisis phone line if

they needed help with depression or suicidal thougs?

Before - After Comparison

60

50

40

30

20

10

0

| would use a free crisis phone line if | needed to

Strongly Agree & Agree

with depression or suicidal thoughts.

Have no opinion

ask for help

Disagree & Str  ongly Disagree

‘l Before

39.7

33.7

26.6

‘IAﬂer

56.6

26.9

16.5
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QUESTION 3: Does the Yellow Ribbon Suicide Prevention presentain
make it easier for
(1) students in general,
(2) students who report suicidal thoughts
(3) students who report suicide attempts to ask for helif they were
having suicidal thoughts?

The Yellow Ribbon Program makes it easier for me to ask for

help if | were having suicidal thoughts.
120

100

All students Students indicating Students indicating
"suicidal thoughts" "attempted suicide"
O Strongly agree and agree 69.9 77.3 46
W Strongly disagree, disagree and 94.2 95.6 82.6
Have no opinion

QUESTION 4: Does the Yellow Ribbon Prevention premntation:
increase the reported willingness to use a crisidypne line for students
who indicate they have had suicidal thoughts in th&ast year?

Students indicating suicidal thoughts in the last y ear.
I would use a free crisis phone line if | neededt o ask for
help with depression or suicidal thoughts

Percent with given responses

. Disagree and Strongly
Strongly Agree and Agree Have no opinion Disagree
O Before 39.7 33.7 26.6
H After 56.6 26.9 16.5
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QUESTION 5: Is the Yellow Ribbon Program seen as a good waave
lives by

(1) students in general?

(2) students who reported suicidal thoughts?

(3) students who report attempting suicide?

The Yellow Ribbon Program is a good way to save liv  es

120

100 -

80

60 1

40 -

20 4

0

All students Stu_d«_ents indicating Students |nd|(?a_t|ng
"suicidal thoughts" "attempted suicide”
O Strongly agree and agree 83.7 82.8 73
B Strongly agree, agree and Have no 97.8 96.1 92
opinion

QUESTION 6: Is the Yellow Ribbon Program equally &ective with
students who indicate high, medium and low levels adepresson?

Does the Yellow Ribbon Program increase the reportewillingness to ask
an adult for help for students who score high on depression scale?

Before-After comparison :
| am likely to ask an adult for help if | were seri  ously considering
attempting suicide.

70
604 R
[}
3
c 50 —
(]
Q.
[}
o o — B B
c
()
=
o 30 1
e
=
S
—
c 20 1
()
(8]
S
(&)
a 10 N
0
Before fter Before /+fter Before Aﬂler
Low depression Medium depression High depression
@ Strongly agree & agree 58.8 64.3 34.6 42.4 24.2 31.2
B Have no opinion 19.8 20.2 244 232 15.4 18.8
O Disagree & strongly disagree 215 15.6 41 34.6 60.5 50.1
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Preliminary Findings Support the Following
About Yellow Ribbon Suicide Prevention Program:

. Increases the likelihood that students will askor help from adults if

they have suicidal thoughts.

Increases the likelihood that students will usa free crisis phone line
if they need help with depression or suicidal thouufs.

Makes it easier for
(1) students in general,
(2) students who report suicidal thoughts and
(3) students who report suicide attempts
to ask for help if they were having suicidal thoghts.

. Increases the reported willingness to use a si$ phone line for

students who indicate they have had suicidal thougs in the last year.

. Is seen by

(1) students in general,

(2) students who reported suicidal thoughts, and

(3) students who report attempting suicide as a gooway to save
lives.

Positively impacts both students who do and dwot report they
seriously considered suicide or planned to commiusgcide in the last
12 months on willingness to use a crisis phone line

. Is effective with students who indicate high, edium and low levels of

depression. Students with high scores on a depress scale have a
higher rate of change for willingness to ask for adlt help than
students with lower depression scores.

. Contributes to students with high scores on aegression scale having

a higher rate of change for willingness to use a isis phone line than
students with lower depression scores.

Is contributing to creating a safety net for yath by changing
knowledge, attitudes and behaviors, which are relad to suicide
prevention, and by collaborating with other preventon efforts.
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Qualitative Data
“This foundation is saving lives”

We receive a great deal of feedback from peopléave helped:
- “l want to tell you, you saved a child.”
- “The person that lady was talking about sounds just like me.”

- “l'am 13 and wishing | could die. | hate life. | need taise my
Yellow Ribbon! Help me.”

- “...the sponsors of this group came to our school and | was
touched. ...l have gotten myself a counselor. | just wanted to
thank all of you.”

- “I knew my son was having trouble...l picked up a Yellow
Ribbon brochure at Subway and took it home to my 12-year-
old son...I told him to read it, and that he didn’t have to tak
to me, but just to read it. He came back to me and tolohe he
needed help...now he is in a treatment program and things
are still rocky for him, but he is getting help, so thankyou!”

- “The efforts of Yellow Ribbon have helped me to become a
different person. Even though | have been volunteering for
YR for a short period of time, | had some of my own issue®t
deal with. Thanks to the information available at a YR
presentation, and the persuasion of my new friends, | took
screening and sought counseling for depression. Thank you,
Yellow Ribbon, for making a difference in my life! | ammore
energized to make a difference in the lives of others bause
of what | have experienced.

Gary Classen
Mt. Lake, MN
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Promoting your program

Promotion of your program is very important to its success. The following are sas®ite
how and where to advertise and promote Yellow Ribbon:
Call radio stations/television stations and ask for public service announcement ti
Call radio/television stations and ask for interviews on appropriate programs
Contact news media and ask them to cover your events
Get the information out to parents via community education brochures, flyers, #etter
newsletter articles
Send flyers for churches to copy and insert in their weekly bulletin and theihlignont
newsletter where applicable
Involve students by having them create posters to display in store windows and other
locations in the community such as clinics, mental health centers, hospitals, dental
offices, county agencies, etc.
Make all local mental health and family practitioners aware of the amogra personal
letters and follow up calls

Clip Art and Camera Ready Ads

Clip art sheets, sample ads, news releases, sample posters, radio ad copy anchadtienal
materials are available in the “ Yellow Ribbon Community Coordinator’'s Promo Riease
call the Minnesota YR office for details or see Pricing Guide enclosed.
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Additional Workshops & Resources

Workshops

The following is a listing of additional workshops we can do (objectives are lateaiflyou would like
to submit for CEU’s). Cost is $150/session hour, travel and materials extra:

ELEMENTARY PROGRAM

Elementary “Ask 4 Help” Program This program is currently being developed and will utilize
visual aids and child friendly language to begin to build the idea for young childreemibtional
well-being is an integral part of our overall health and that when we anegiéald, it is O.K. to
ask for help. Call for details on projected availability. Elementary YR cénelsdy exist and
make no reference to suicide.

SENIOR CITIZENS

Yellow Ribbon for Seniors — The Blues are Not a Normal Part of Agiage hour session with
question time, participants will learn the importance of suicide prevention fgedland how
seniors can be a special part of the community safety net for each other afairtliess. Elderly
pamphlets are available for a small fee.

Be-A-Link Training for Seniors- one hour, builds on previous session, participants will learn:
Symptoms of depression in the elderly
Scenarios of what a friend or loved one might be acting like if they areatlynétepressed
or suicidal
Warning signs for suicide and how to be a link of life for someone (to the help they need)

EMPLOYERS & EMPLOYEES

Presentations are available in the workplace for all audiences. Theskieational presentations
that can be considered as part of a complete safety training serieg barsamess.

Yellow Ribbon: Community—Based Suicide Prevention is for Everyooee hour session,
employers and employees will learn how they can be a link to life for friemdsy fand
coworkers.

Be-A-Link for the Workplace- participants will learn:
Symptoms of depressive illness across the life span
Warning signs for suicide across the life span
How to be a link to life for someone they are concerned about

Be-A-Link for Management this one hour session can be separate from the previous or build on
it. Participants will learn:
- Building support networks within the workplace
Suggested protocol when there is concern for an employee
Review of the U.S. Air Force Suicide Prevention Plan and how/why it has helped
substantially reduce suicide among airmen and airwomen.
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PROFESSIONALS
Be-A-Link for Professionals- this one hour session can be tailored to any group of professionals
such as health care providers, social workers, c.d. counselors, rescue workers dtibncaree
workers, nursing home workers, etc. Program will be tailored to meet the neledsatiience.
Symptoms of depressive illness across the life span
Warning signs for suicide across the life span
How to be a link to life for someone they are concerned about
Building safety nets/accessing care

GRIEF SESSIONS:

It has become evident from the volume of requests we receive, that theredsfer radercare
education for various audiences. For this reason, Yellow Ribbon is pleased to diééothiag
professional presentations.

When a Coworker Has Died

In our culture, death is not often discussed. So when someone we work with dies, we may find
ourselves unsure of how we should feel or act. The following three sessionsigmedies answer
guestions concerning a co-worker’s death. Sessions can be adjusted to accommiodate ea
individual situation. Each session is one hour in length with time for questions.

PRESENTER: Carolyn Carlson, LSW

Session 1
Acknowledging the reality of the death
Embracing the pain of the loss
Searching for meaning
Receiving ongoing support from others

Session 2
What is grief
Become aware of how death triggers other losses in our lives
How grief may affect you at work

Session 3
The use of rituals will allow participants to share what they will remernber knowing
the person who has died.
Remembering the person who died through music, candles and readings
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Grieving in the Workplace
Grief affects our ability to think, feel and react. Working through it is a longepsocCoworkers
and administrators can facilitate the grieving process by learningabotg how they can help.

For those in the workplace who desire to understand how a death can impact the work entiironme
Identifying grieving versus mourning
The New Normal
Why grief support is important...

2 hours for workshop

PRESENTER: Carolyn Carlson, LSW

Professional Caregivers Supporting Families
Working with families who are grieving provides challenges for the priofesiscaregiver,
especially when the loss has been tragic.

Objectives
Identify different types of family systems
Identify ways terminal illness and traumatic death can impact dyfami
Accepting families where they are by using appropriate responses
2 hours for workshop
PRESENTER: Carolyn Carlson, LSW

Objectives
Identify healthy vs. unhealthy limits to care giving
Identify grief vs. trauma
Implement better self care patterns in you life

1 hour for workshop

PRESENTER: Carolyn Carlson, LSW

Personal Grief Workshop

The beginning of these workshops will focus on the use of creative visuals used with inglividua
children and families who are grieving, and the community involving the schools and aeerkpl
Objectives
The participants will be able to:

Explain loss by using creative visuals that allow new ways to relating teeteaved.

Explain how the use of ritual can be a meaningful expression of bereavement.
Day Workshop
PRESENTER: Carolyn Carlson, LSW
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Survivor After Suicide Support Groups

Support groups for friends and family who have lost loved ones to suicide exist in Mnn€sditto
find out what current meetings exist in your area. Or start your own!

Burnsville

Suicide Support Group
Mary Mother of the Church
333 Cliff Road

Burnsville, MN 55337

Tony Wetzel/Shirley Plelant
(952) 890-0122

(952) 894-4093
LEADERSHIP: PEER
CHARGE: NO

NO. MEETINGS PER MO: 2
NEWSLETTER: NO

Duluth

St. Mary's Grief Support Cntr
407 East Third Street
Duluth, MN 55805

Ben Wolfe

(218) 786-4402
LEADERSHIP: P/P
CHARGE: NO

NO. MEETINGS PER MO: 2
NEWSLETTER: yes

Golden Valley

West Metro Support Group
Calvary Lutheran Church
7520 Golden Valley Road
Golden Valley, MN 55427
Mary Sodergren/Bev Chipman
(763) 682-2720

(763) 323-3178
LEADERSHIP: PEER
CHARGE: NO

NO. MEETINGS PER MO: 2
NEWSLETTER: NO

Mankato

Immanuel St. Joseph's -Mayo Health System
1025 Marsh Street

Mankato, MN 56001

Marlene Buker

(507) 388-5313

LEADERSHIP: P/P

CHARGE: NO

NO. MEETINGS PER MO: 1/ month
NEWSLETTER: Through Yellow Ribbon

Edina

Men's Saturday Breakfast Group
Pearson's Edina Restaurant
3808 W. 50th St.

Edina, MN 55424

Larry Turner

(612) 922-5830

LEADERSHIP: PEER
CHARGE: NO

NO. MEETINGS PER MO: 1

NEWSLETTER: NO

Minneapolis

Suicide Survivors Grief Group
Lutheran Church of Christ
5440 Penn Ave. South
Minneapolis, MN 55419
JoAnne Dunstan

(952) 944-2478
LEADERSHIP: PEER
CHARGE: NO

NO. MEETINGS PER MO: 2
NEWSLETTER: NO

St. Paul

Suicide Survivors Group

The Center for Grief, Loss, and Transition
1133 Grand Ave

St. Paul, MN 55105

Karen Heegaard

(651) 641-0177

LEADERSHIP: Professional

CHARGE: NO

NO. MEETINGS PER MO: Therapy Group; Call for
Intake

NEWSLETTER: NO

Coon Rapids

S.0.S at Mercy Hospital Professional Building
4050 Coon Rapids Blvd.

Coon Rapids, MN 55433

Jackie Sandusky

(763) 506-7024

LEADERSHIP: Professional

CHARGE: NO

NO. MEETINGS PER MO: Every Monday
NEWSLETTER: NO

St. Paul

Friends and Families of Suicide
Twin Cities Friends Meeting
1725 Grand Ave

St. Paul, MN 55104

Tracy Toner

(651) 642-1313
LEADERSHIP: PEER
CHARGE: NO

NO. MEETINGS PER MO: 1
NEWSLETTER: NO

Elk River

Elk River High School

900 School Street Rm 140H
Elk River, MN 55330

Mark & Linda Steinberg
(763) 786-2112
LEADERSHIP: Peer
CHARGE: No
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NO. MEETINGS PER MO: 2
NEWSLETTER: NO

Edina

Sibling Support Group
Pearsons Family Restaurants
3808 W 50" Street

Edina, MN 55424

Kelly Campbell

(612) 345-1276
LEADERSHIP: PEER
CHARGE: NO
NEWSLETTER: NO

NO MEETINGS PER MO: 1

Rochester

Survivors of Suicide
Evangel United Methodist Church
2645 N. Broadway, Rm. 221
Rochester, MN 55906
Nancy Clarey/Cally Vinz
(507) 281-5588

(507) 287-8267

NO MEETINGS PER MO: 1
LEADERSHIP: Peer
CHARGE: No
NEWSLETTER: No

St. Paul

Suicide Survivors Grief Group
St. Paul Police Headquarters
367 Grove Street

St. Paul, MN 55101
Margaret McAbee

(651) 266-5674

(612) 961-4770
LEADERSHIP: PEER
CHARGE: NO
NEWSLETTER: NO

NO. MEETINGS PER MO: 4

White Bear Lake
SOS - Survivors of Suicide

Bradshaw Celebration of Life Center

4600 Greenhaven Drive
White Bear Lake, MN 55127
Tony Del Percio

(651) 407-8300
LEADERSHIP: Professional
CHARGE: NO
NEWSLETTER: YES

NO. MEETINGS PER MO: 1

Faribault

District 1 Hospital

200 State Ave SE Classroom C
Faribault, MN 55021

Laura Sterling

(507) 334-9661

LEADERSHIP: PEER

NO. MEETINGS PER MO: 1

New Prague

Queen of Peace Hospital
Women'’s Health Center

301 2™ Street NE

New Prague, MN 56071
Sally Schmid

(952) 758-4735
LEADERSHIP: PEER

NO. MEETINGS PER MO: 1

Princeton

1* Congregational UCC
610 1% Street
Princeton, MN 55371
Lisa Dentz

(320) 983-3858

(320) 237-1121
LEADERSHIP: PEER

NO. MEETINGS PER MO: 1 Call to confirm

Sauk Rapids

Suicide Loss Support Group

312 2™ Ave N

Sauk Rapids, MN 56379

Roxann Storms

(320) 529-0427

LEADERSHIP: PEER

NO. MEETINGS PER MONTH: 2

Woodbury

East Metro Survivor Group
United Methodist Church

7465 Steepleview Road
Woodbury, MN 55125

Chris Caulkins/Mary McGuire
(651) 325-5594

(612) 720-5032

LEADERSHIP: PEER

NO. MEETINGS PER MONTH: 1
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Support Materials
Yellow Ribbon has:

1.
2.
3.

6.

Grief Support Packets - free materials for families/friends who lestédved ones to suicide
Funeral Packets — Available to funeral homes assisting with a suicide loss

Literature on mental health, suicide, grief, trauma, drug & alcohol abuse, and bhaditigy
assets for prevention

Videos for classroom or small presentation use (see “Suggested Reading”)

Library of books on a variety of topics surrounding mental health and suicide prevengbn, gri
and loss

Resource materials to purchase (see pricing guide).

Call with questions or to have a packet or other information sent.

National Yellow Ribbon Suicide Awareness and Preven tion Week Activities

The third full week in September each year is National Yellow Ribbon SuicidecsAess and
Prevention Week internationally. This week was first proclaimed by Minnegmteésnor in 2001.
Several activities coincide with this week. Some are planned by the sie¢aiofflankato, others are
planned and held by Yellow Ribbon chapters across the state. These activities Inaee:inc

Community Events such as educational presentations free to the community d& sulici
prevention and related topics such as chemical use and how it affects suicitiahide

Professional Workshops for those who work with youth or in the health care field to educate
them on issues such early intervention, prevention, dual diagnosis, self-abuse, compassion
fatigue, best practices, child & adolescent specific issues, etc.

Fundraisers

Memorial Services & Walks for Hope

School displays

College displays

Health Fairs

The ideas are endless! What can you think of?!

Advocacy letter campaign by youth and adults in collaboration with SPAN (Sui@sderiion
Advocacy Network)



Suggested Reading List/Reference List

Books

Suicide:

Suicide Survivors - A Guide For Those Left BehimdAdina Wrobleski

Suicide Survivors Handbook A Guide For The Bereaved And Those Who Wish To Helgyheondy

Carlson

Suicide The Forever Decision - For Those Thinking About Suicide, and For Those Who, Know, Love 0
Counsel Thenby Paul Quinnett

Night Falls Fasby Kay Redfield Jamison

Someone | Loved Died By Suicide: A story for child suicide survivors and those whfocéghemby
Doreen Cammarata (picture book)

But | Didn’'t Get to Say Goodbye: for parents and professionals helping childessurvivorsy Dr.
Barbara Rubel

Depression:

The Depression Workbook - a Guide for Living With Depression + Manic Deprdsgibtary Ellen
Copeland, M.S.

A Parents Survival Guide to Childho&epression by Susan Dubuque

Undercurrent by Martha Manning

When Someone You Love is DepressgdEpstein Rosen PH.D. Xavier Francisco Amador

Bipolar (Manic-Depression):
A Brilliant Madness Living With Mani®epression by Patty Duke and Gloria Hochman
An UnqguietMind by Kay Redfield Jamison

Schizophrenia:
Surviving Schizophrenia by E. Fuller Torrey MD
The QuietRoom by Lori Schiller and Amanda Bennett

Attention Deficit Disorder:
Driven toDistraction by Edward Hallowell MD + John Ratey MD

Medications:

Prozac and the NeAntidepressants by William Appleton M.D.
What You Need To Know About Psychiatfitugs by Stuart Yudofsky MD, Robert Hales MD, & Tom
Fergusson MD.

General Topics:
Children and Adolescents With Mental Illiness A Par&ugle by Evelyn McElroy MD
A Guidebook for Parents of Children with Emotional or Behalisorders by PACER Center

31



Movies

Carl by Jack Williams

Fatal Mistakes: Families Shattered by SuidgleAmerican Foundation for Suicide Prevention (AFSP).

Out of Darkness: Women and Depresspnduced and distributed by a popular pharmaceutical drug

company

Moving Back Into The Lighproduced and distributed by a popular pharmaceutical drug company

Day for Nightby Draeda

Light for Life: Yellow Ribbon Program Presentation (03/11/1998 Light for Life Foundation
International

Light for Life: Yellow Ribbon Program Presentation 10/2000 at MiteStUniversity, Mankatdoy
Light for Life Foundation of MN

Depression: On the Eddpy In the Mix and The Public Broadcasting Company (PBS)

Websites

http://www.yellowribbon.org/Resources.htmh comprehensive resource list maintained by Light for
Life Foundation International. Further browsing will reveal locadl atate chapters of the
Yellow Ribbon Suicide Prevention Program.

http://www.yellowribbonmn.org Minnesota’s official Light for Life Foundation/Yellow Ribbon
website containing links to other websites of interest.

http://www.suicidology.org Information and statistics by the American Association oti8aiogy are
housed at this site.

http://www.afsp.org Information and resources compiled by American Foundation for Suicide
Prevention are available at this site.

http://www.hhs.govThe U.S. Department of Health and Human Services compilegesiatistics for
every state in the United States.

http://www.health.state.mn.us/divs/chs/99annsum/irdex. Statistics about the leading causes of death
in Minnesota for 1999 and past years, including suicide, are includettis Minnesota
Department of Health website. In addition, this website offevside range of articles are
available on the topic of suicide.

http://www.save.org A website by Suicide Awareness \ Voices of Education, dirlgasuicide
education and prevention organization, which speaks, in part for suicide survivors.

http://www.suicideinfo.ca A library and resource website maintained by Suicide Indtion and
Education Centre.

http://www.suicideinfo.ca The Suicide Prevention Advocacy Network organization mission save
lives through suicide prevention. Their website contains a wide afragyicide prevention
information.

http://www.nopcas.com/hontem This website compiled by the National Organization of Peofple
Color Against Suicide holds statistics related to suicide by people of color.

http://www.virtualcity.com/youthsuicideA suicide information site with specific data speakingay,
lesbian, and bi-sexual youth and instances of studies regarding tengligcides by this cross-
section of the population.
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Yellow Ribbon Pricing Guide 2007-2008

Community-Based Prevention Presentations:

Yellow Ribbon Suicide Prevention Program Ask 4 Help Presentation..............ccovvvieeiiecininecnn e, $150.00
Or up to 4 presentations in aday for................... $500.00
- this is the presentation done to introduce the program in a community/school
Yellow RIDDON YOULh ASK TIAINING. . ...t eueintit et eet et e tet e ea et e e ea e ee et e et e e et aee e senee e senteesasaenaeenenees $150.00
Or up to 4 presentations in aday for................... $500.00

- this is for follow-up classroom presentations that elaborate on the Yellow Ribbon message and
teach youth to recognize signs and symptoms

Adult Be-A-Link GateKeeper TraINING . .. . ...ttt et e et e e e e et et e e e e e e a e ee e aaeasaen e ees $200.00
Or in conjunction with Yellow Ribbon programming................... $175.00
Additional sessions................... $150.00

Yellow Ribbon/Adult Be-A-Link Gatekeeper for the Community (combination).....................cooeeeant. $300.00
Or in conjunction with full program implementation, billed at multiple rates......... SEE ABOVE

Also Available for special Audiences  (cost is same as above):

Elementary Students:
Elementary “Ask 4 Help” Program

Senior Citizens:
Yellow Ribbon for Seniors — The Blues are Not a Normal Part of Aging
Training for Seniors

Employees/Employers:
Yellow Ribbon: Community—Based Suicide Prevention is for Everyone
Be-A-Link for Management
Be-A-Link for the Workplace

Professionals:
Be-A-Link for Professionals

Additional Workshops, Presentations & Breakout sess ions for special audiences of youth and/or adults as
well as presentation formats suitable to churches, nonprofits, businesses etc. can be scheduled. Also, presentations are
available on a variety of topics in relation to suicide prevention. Presentations can be tailored to your needs. Call with
questions and for pricing. Some topics include:

“Alcohol and Drug Use: Impact on Suicide”

“Suicide and Senior Citizens”

“Ask 4 Help for Elementary Children”

“Who Wants to be a Millionaire — Prevention Style”
“Building the Wall of Resistance”

“Supporting Agricultural Families through Hard Times”

Aftercare Presentations ..........c.ocvieiiiiiiiniiie e e 20 $150.00/seSSION hour
When someone we know has died by suicide — or when we are trying to support someone who has lost a loved one
to suicide, the road is long and difficult. Aftercare sessions can help you navigate through. The following sessions
have been designed for groups of employees, employers, professionals, and survivors and range from one hour to
daylong seminars:

! ; # $
% &
#
' @] ' * (
Yellow Ribbon Literature:
Yellow Ribbon Brochures (So. Central MN & National Hotline)..............cocooii i, $10.00/hundred
Personalized Brochures (minimum of 1000).............cc.ccoivviviviivicinieine e eeeennn2.. $15.00/hundred
Yellow Ribbon Cards (So. Central MN & National Hotline).............coooiiiii i, $8.00/hundred
Personalized Cards (minimum of 500)......... oo e $10.00/hundred
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Elementary Card Front: Elementary Card Back:

THIS RIBBON IS A LIFELINE!e THIS CARD IS A CRY FOR HELP!
People care and will help! If you * STOP: Stay and give your time.
are ever very sad or your heart is ¢ LISTEN: with an open heart.
hurting, take this card to a * GET HELP: Call an adult - now!
# trusted adult and say, It's OK To Ask4Help!
“l NEED TO USE MY YELLOW RIBBON" Who | can cal_1-800-865- e
® The Yellow Ribbon Program is in loving memory of Michaei Emme YELLOW RIBBON SUICIDE PREVENTION PROGRAM
¢ Yelow TiRen e g memeny PO Box 4026 Mankato MN 56002-4026 www.yellowribbonmn.org
Standard Card Front Personalized Card Back (Sample):
THIS RIBBON IS A LIFELINE!e THIS CARD IS A CRY FOR HELP!
It carries the message that there are * STAY with the person - you are their lifeline!

* LISTEN, really listen. Take them seriously!

those who care and will help! If you « GET, or call help immediately!

are in need and don’t know how to

ask for help, take this card to a 1'8007895-9996
) counselor, teacher, clergy, doctor, 24 Hour Crisis Line - Toll Free
i . LIGHT FOR LIFE FOUNDATION OF MINNESOTA
parent or friend and say: in loving memory of Aaron Gintner and Brian Tiggelaar & all lost
p ‘| NEED TO USE MY YELLOW RIBBON" YELLOW RIBBON SUICIDE PREVENTION PROGRAM

PO Box 4026 Mankato MN 56002-4026 www.yellowribbonmn.org
Card donated in loving memory of David Eggersdorfer

L0 =T Y0 = o T U= $25/hundred
L0 [0 T= L S 1T T £ ML 00
Program Implementation Manual...(Donations to cover cost appreciated)...............cccoceeviieiieeneeennn..... FREE

The Yeilow Ribbon Program is in loving memory of Michael Emme

Program Coordinators Promo Kit (contains artwork, sample letters, ads & posters)..........c..cccveeeviiiininnns $50.00
Youth Board EstabliShment ManUAL... ... e e e e e e e e e $50.00
Volunteer/Speaker's TraiNing ManUaL...........couii oot e e e e e e e e e e re e eens $50.00
Books:
“But | Didn’t Say Goodbye: For parents and professionals helping

child suicide survivors” by Barbara Rubel.............................. $14.95
“Someone | Love Died by Suicide: for child suicide survivors and the people

who care for them” by Doreen Cammarata................ccccoveeeennne. $14.95

Apparel & Other:
Enamel Yellow RiDDON PiNS.... ..o e e e e e e e e e e e e e $2.50

Yellow RIDDON MagNELS. .. ... et ettt e e e e e e e e e e e e e ee een e sereineeeantneneneneneeeen e $2.50
Yellow RIBBON WINAOW CliNG....oviv it e e e e e e ee eeie see e iee e ee seneeenee e e eenenenee e 50,35
Yellow RIDDON Bracelet... ... ..o s e e et e e e e e e e e . $2.50
Yellow RIDDON LaNYard..........coouniie it it e et e ee e e et es rea et ee eaee eeneteneeeeneeeenenenenenneeeeee .9 3.00
Yellow RIbbON CoffEe MUQG ... .o e e e e e e e e e re e e e e e e e ee e e $8.00
Yellow Ribbon LINK Bears
Yellow RIDDON PENCIIS.......i it e e et e et ee e e e . 30,25
Yellow RIDDON SHCKEIS... ..o e e e e e e e e eeeen e a0 50,10
Yellow Ribbon T-Shirt................ e e e e e e 2. $10.00

Little People Pins (fundraiser — variety of Styles & COIOIS)........c.viiiiie i e e $13.00
Yellow Ribbon Ink Pens (call for bulk pricing) ... ... ...c. .o e e e e e $1.00/each
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